ABSTRACT
INTRODUCTION
Agricultural extension and farmeroutreach programmes are facing major challenges in terms of cost-effective outreach, solutions tailored to needs of individual farmers and an image that is farmer-friendly (Ramamritham, 2006) . The mobile technologies have created new channels to communicate with others. The final produce should provide better marketable price to farmers, where the market intelligence is the key, which provides regular information about nearby markets in local language. 
METHODOLOGY
Expost facto research design was followed for the study, which was 
FINDINGS AND DISCUSSION

Benefits of KCC to the Farming
Community
Technological benefits
It could be inferred from Table 1 that the forecast on the pest and disease outbreak in a particular region ranked first (76.66%) among the services through KCC because pest and disease incidence was more as the farmers are growing multiple crops. 
Communication benefits
The list of communication benefits 
Other benefits
Other benefits obtained by the farmers were KCC provides services to all The data presented in Table 2, shows that 60% of the respondents had expressed medium level of benefits, for that is KCC is providing services to farmers free of cost. Further, the farmers may make calls any number of times in the prescribed hours and they could get the solutions to farm problems.
Correlation Analysis of Socio-economic profile with Benefits
Correlation analysis was carried out between the Independent Variables and benefits and the results are presented in Table 3 . Innovativeness 0.270** **Significant at 0.01 level of probability * Significant at 0.05 level of probability NS = Non-Significant
The data in Table 3 shows that six variables out of twelve variables such as farming experience, source of irrigation, contact with extension and other agencies, participation in extension methods, perception towards mobile phone in farming and innovativeness showed positive cum significant relationship with the benefit level of respondents.
It could be seen from the results that out of twelve variables taken for the study, four variables namely farming Kisan Call Centre Services to the Farming Community: An Analysis experience, perception towards mobile phone in farming, innovativeness exhibited significant and positive correlation with benefits at one per cent level of significance.
Source of irrigation, contact with extension and other agencies, participation in extension methods showed positive cum significant association with benefits at five per cent level of significance. Whereas, material possession showed negative and significant association with level of benefits at one per cent level of significance and farm size showed negative and significant association with level of benefits at five per cent level of significance.
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Helpline services such as KCC provide valuables information to the farmers free of cost. Hence, perception towards mobile phone, in farming could have showed positive and significant relationship with level of benefits.
Innovative farmers rely on modern technologies. By using services like KCC and adopting modern technologies, farmers can get more profits, Hence, innovativeness might have showed positive and significant relationship with benefits.
CONCLUSION
The KCC is a unique free service provided by the Department of Agriculture and Cooperation Govt of India throughout India. KCC is at present providing free SMS services to as well the enrolled farmers in English and regional languages.
The results show that the benefits accrued upon using KCC are significant. Therefore awareness on this useful service need to be spread among the farming community.
